
Our Vision for Camp Solomon at Canaan Valley will consist of a 

synergis! c curriculum based upon the teaching ministries of, “The 

Way of The Master”, (www.wayo" hemaster.com), and, “Legacy of 

Truth”, (www.legacyo" ruth.org). Our objec! ve is to equip and inspire 

Young Saints with a core apologe! cs founda! on, cu#  ng edge ministry 

tools and Spirit led strategies to intellectually defend and support The 

Chris! an Faith, as well as train them up in the fundamental methods 

of evangelism, based upon the ministry and life of our Lord Jesus 

Christ. Curriculum will be taught via state of the art, mul! -media 

illustrated lessons providing cap! va! ng presenta! ons to achieve 

maximum reten! on and Spiritual empowerment. 

Our hope and prayer is to eff ec! vely train up, and equip an army 

of Young Saints via a life-changing, immersion experience at Camp 

Solomon and provide an on-going mentorship curriculum for op! mal 

life applica! on and Discipleship. Our hearts desire is that these radical 

Young Saints will serve The Kingdom as evangelists and missionaries 

in these End-Times as they prepare The Way For The Coming Of Our 

Lord. 

Camp accommoda! ons will include an authen! c Tipi Village (each 

Tipi sponsored by an Atlanta, Faith-based business) with Incinolet 

bathroom facili! es (sep! c tank-less facili! es) and spring-fed shower 

facili! es. Cimarron Tents will be provided to accommodate our Youth 

Leaders who will mentor up to 20 boys and 20 girls per Camp Session. 

Campers will enter the Camp Solomon Tipi Village for the fi rst ! me 

via a 500 foot zip line that will transport each Young Saint to their 

custom, tribal accommoda! ons. Our nearby Youth Center will provide 

facili! es for dining, indoor ac! vi! es and a Faith based, resource 

library. Outdoor ac! vi! es will include a High Ropes Course, a variety 

of Extreme Sports, Paint Ball Compe! ! ons, Orienteering, Hiking, 

Fishing, hands on Agricultural and Alterna! ve Energy Training and 

more. 

Camp Solomon will invite Spirit-led, speakers, athletes, 

entrepreneurs, and community leaders to share their personal 

tes! monies and help add to a life transforming, Spiritual 

empowerment experience second to none.
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Living Springs Water
“The Ul� mate Sustainable Revenue Stream” 

Canaan Valley has been blessed by God to be home to one of the 

purest, natural mountain spring water sources yet discovered. Flowing 

at over 100 gallons per minute (over 50,000,000 gallons annually), and 

tested by the na! on’s leading labs, ecoblu Living Springs Water has 

been cer! fi ed by the Georgia Department of Natural Resources, and is 

approved for commercial bo& ling and distribu! on (all test results and 

cer! fi ca! ons are available on our website at www.CanaanValleyEco.

com).

Our unique business model is very simple and allows us to focus 

100% of our eff orts on Sales and Marke! ng, leaving the fulfi llment 

and distribu! on aspects to other local, credible and established 

business alliances. Nature’s Purest, and Crown Bo& ling, both located 

approximately an hour from Canaan Valley, will provide everything from 

ini! al bulk transporta! on, to packaging, to custom private labeling and 

shipping. This  allows us to do what we do best, develop a mission-based 

movement to build brand and capture market share. 

Our plan is to recruit a Team of inspired, radical for Christ, teenagers 

who desire to do more than just fl ip burgers to make money. Many 

have already expressed interest in becoming part of a local, mission-

based, company whose passion is to provide desperately needed food, 

clothing, shelter and Chris! an educa! on to Atlanta based, helpless and 

hopeless, abandoned children. Businesses, companies, Churches, and non-

profi t organiza! ons of all sorts will choose to do business with us based 

upon price point, a purer homeland product that does not 

waste fuel being shipped from overseas (i.e., Evian, Fiji, Voss, 

Panna, etc.), custom, privately labeled packaging to enhance 

and build individual company brands, and be a part of a local 

philanthropic, purpose driven campaign to change the des! nies 

of Atlanta’s abandoned children. 

These businesses and organiza! ons will be recognized by the 

local media as members of “The Good Fight Founda! on”, Giving 

Kids A Figh! ng Chance”, our 501 (c) 3 non-profi t organiza! on. 

Customers will not only receive a higher quality, more cost 

eff ec! ve spring water product, but will also have the opportunity 

to personally witness 10% of our sales being poured directly 

back into the lives and futures of helpless children throughout 

their own backyards. A Win, Win, Win for everyone all around!



Our teenage Sales Force will be inspired by a higher calling, 

more lucra! ve, income opportunity, while at the same 

! me make a measurable diff erence in the lives of countless 

less fortunate, local children. Similar to Chick-Fil-A, our 

Youth will have the unique opportunity to build a por� olio 

of accounts that will help provide funding for voca! on 

development and/or college educa! on. 

Part of our Sales strategy will be to provide each Young 

Saint with a mini, DVD player, which will display a high 

defi ni! on, video infomercial telling the mission and 

unique buying advantages of the ecoblu Living Springs 

Water Movement. One of our most compelling points 

of diff eren! a! on will be our teenage, Sales Team, who 

possess solid character, are passionate and purpose driven, 

with opportuni! es to fund their higher educa! on and help 

impact their world for Christ. We believe that this unique 

a& ribute will provide us with a cu#  ng-edge advantage for accelerated 

growth and favor. Our hope and prayer is that as we pour into the lives 

and futures of Atlanta’s children, that as they are raised up knowing that 

Christ through us has poured His love into them, that they too will become 

inspired to be future, all-expenses-paid, Camp Solomon par! cipants, and 

be Called into the Mission Field to serve Christ.

My wife and I, and our Team have over the years become well equipped 

and experienced in each aspect of 

business that we are preparing to 

engage in at Canaan Valley. With over 

12 years of a successful track record 

in the hospitality industry, to business 

development and crea! ve Marke! ng of 

a na! onal Brand, as well as par! cipa! ng 

and hos! ng mul! ple Youth Rallies and 

Events, we are simply answering The Call 

on our life. Many like Spirited families 

have expressed a serious interest to 

help us accomplish this Mission and 

are eagerly awai! ng the countdown to 

Launch. 

Thank you for your Prayerful 

considera! on of your help and fi nancial support of this exci! ng, 

sustainable, Mission. Contribu! ons and Love Off erings can be made out 

to, The Good Fight Founda! on, and mailed to; 734 Canaan Valley Road, 

Suches, Georgia, 30572. If you are interested in becoming a volunteer for 

this Mission, please contact John Pace at 941.737.1124. We humbly give all 

Glory and Honor to Almighty God, His Son, The Lord Jesus Christ, and our 

helper and comforter, The Holy Spirit.

 


